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* Present resources available from the National
Responsible Fathernood Clearinghouse.

- Offer tips to engage fathers, strengthen
families, and improve child well-being through
family support.

» Provide take away ideas for implementing
promising practices.
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National

Fatherhood Clearinghouse

« HHS Office of Family Assistance (OFA) funded
resources to support fathers and families.

- Free resources for fathers, practitioners,
researchers, policy makers the public at-large,
and all who are serving or interested in
supporting strong fathers and families.

Sign up for:

Monthly Newsletters
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The NRFC's Heartfelt
New Media Camipaign
-#Dadication

TAKE TIME TO BE SERVICES NEAR
CONNECTING DAD A DAD TODAY! YOU

Take a mor ment with your Checkout pend meaningful Find a Fatherhood program near you.
family.
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"NEW" Virtual Collaborative Community

Virtual
Collaborative
Community
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Parents and families are facing new challenges, but one thing hasn’t changed: the
importance of dads being involved in their children’s lives. The NRFC is proud to
release a series of new PSAs that encourage fathersto showtheir “#Dadication”
by making time for their kids, even when parenting isn’t easy.

Check out the #Dadication PSAs belowwhich, depict the many ways fathers can
show up for their children even when they are facing common stressors like
financial burdens and busy schedules.
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DadTalk &8 ||

Tips for Parents posts cover topics from homework help to finding recipes
for healthy dinners, and have information for dads with kids of all ages. Our
For Programs articles feature resources and strategies to help programs

N ‘;P‘\

improve their services. D7
IR
. : What makes you a man isn't
Virtual Library the ability to conceive a child.

It's having the courage to raise ope.
Our Virtual library features thousands of resources ranging from
foundational work to brand new research findings. Access and connect to
research reports, fact sheets, journal articles, and more. Know of something
we don’t have? Submit it online.
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Responsible Fatherhood Toolkit

« Hire staff or volunteers who can genuinely relate to fathers in your community. Rezslireas Brarntiie Fiald
Provide thorough training to ensure they are professional and responsive to the needs “Work With.Dads” Excerpt
of potential participants.

o’

« Create and maintain afather-friendly environment throughout your =

!J 3
|
organization. Make sure that fathers feel welcomed and are treated with respect by all ;
staff members from the first point of contact. ~\ ‘ 2. 9
L 2P - Yok
« Establish a referral network of community organizations and individuals who Q‘Y .: ‘ ,,s:'f"

work with boys, men or families. ""‘
“ ‘k_. /

« Go where the dads are, both physically in the community and online via social }\5:
media. Gl _62

* Make sure all staff and board members understand the program
goals and can share information on available senices with any interested fathers.

£ &

« Understand that potential participants will want to know “What'’s in it for
me?” Be prepared to emphasize this in presentations and printed materials.
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You Do?

« Remember that printed materials are primarily a tool tostarta Respggzi)bdfc‘;itpfgx?ﬁeTg%‘gt
conversation with a potential participant. Include a “hook” to get attention and
limit the written information to the essentials.

"Work With Dads" Excerpt

« Listen carefully to what fathers have to say. Focus on their needs,
not your enroliment goals. Offer relevant advice or senices, but don’t promise
immediate solutions.

«If brochures are available at acommunity location (e.g., a barbershop,
child welfare office, or Head Start program), make sure people there can
describe your program’s senvices effectively.

« Share individual success stories and information about program
ewvents with local media; ask them to feature these in upcoming broadcasts or
publications.

*Encourage graduating participants to spread the word in the
community.
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DADS MOMS
LIVING APART?

We know that when dads and moms live apart, it
can be hard to talk to each other about the kids,
visitation disputes, parenting differences, money
and child support issues. Small arguments become
big battles. You end up arguing in front of the kids.
Nothing ever changes. Nothing gets resolved.

and connect with

PARENT HELP

A PARTNER OF THE NATIONAL RESPONSIBLE
FATHERHOOD CLEARINGHOUSE (NRFC)

@fatherhoodgov

National
Responsible
fatherhood.gov
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Over 30 Virtual Field Trips with Links

(Click on colored textfor inks. Safe Travels!)

San Diego [ Theson Digoz
200 W Enjoy the tour!

J

has a website just for kids
s, activities, and g

FATHER-CHILD ACTIVITIES WHILE THE KIDS ARE AT HOME
ooooe

Yellowstone st Mud Voleano, Mammoth Hot $prings, and so
National Park 7 muchmore.
Virtual Field Trip « . Tour Yellowstone National Park!

I” Explore the surface of Mars on the Curiosity
M A R S Rover.

" )

m They are updating from WEBVR to WEBXR now,
- but 360 Mode offers a digital view!

WELKTED TOmCS

Animal :
200 Atianta
Cameras Cams tHoustan 200
A\ )\'| Georgia Aquarium has Jellyfish, Beluga Whales, and
mere
Virtual Farm This Canadian site FarmFood 360 offers
Tour FunnFoon 360° |11 virtual Tours of farms from minks, pigs, and

cows, to apples and eggs.
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Resources

NRFC Webinar Series

Using Virtual Technology in Fatherhood Programs

)
Mationat A

g, e
Fahet Resources for children

30 virtusl field trips (link provided by Family Connection of South Carolina)
+ OpenCulture com

© 200free educational resources for kids
© National Responsible Fatherhood Clearinghouse

oms.

nar SeHiES
NRFC Wé“".': " terhood P09

gy o DadTalk Blog [April 13. 2020 includes a st of free online activties for children.
 yirtual TR 3 22,2020 « Pender Harbor Ocean Discovery Station Kids Club
v HA\‘,:.\ ResOUItes o Online activities for kids https://www.openpods.com/kidsclub
et = SesameStreet org/Caring - Caring for Each Other
©  Caring for Myself. Caring for Others (30 second video for kids ages 2-6) o Sloing
"t%d’mw, i oy e wi
oners . Resources for fathers and families L 2020 5 basedioy
aesauees 0P o o + American Academy of Pediatrics 05 man
. a\;amW\ﬂ/m © Covid-19: Information, tips and resources for parents
° 7W - Campaign for a Commercial Free Childhood
nim;aeuayness w;:mmotw“‘( answers joroing 200 © Schoolis closed. Now what?
< questions &

o P!
secra - Child Mind Institute

o Talking to kids about the coronavirus

© Supporting kids during the coronavirus crisis
© ChildTrends
o R d
pandemic
Child Development Institute

upport and protect children’

during the

o Helping Parents and Kids Stay Cool and Collected During the COVID 10 Outbresk
CommonsenseMedia.org

eardhers @ Resources for families during the coronavirus pandemic
ource for 155

.

ResO ™ aatherratic®
Tips to !

a

© 17 3pps to help kids stay focused
Consumer Financial Protection Bureau

st o Protect vourself financially from the impact of the coronavirus
| for FaterS g other 7 amily Connection of South Carolina
sousees 1O e odcasts. o
e St ‘“‘\udi"guogsx w o For families with children who have autism: Talk with your child about coronavirus
o wEssET therly.com
esa il

Co-Parenting during coronavirus: 7 guidelines to help divorced parents
How to prepare for the coronavirus: A parent's guide
° 2o ‘ard Mecical School
et et S
20

m" 3, 20200 Houwto talk to children sbout the coranavirus
O Wﬂ (DadTI BB s ‘epartment of Health and Human Services/Administration for Children and Far
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o
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The Field

NRFC SPOTLIGHT

FATHERS
INCORPORATED

USING VIRTUAL TECHNOLOGY IN FATHERHOOD PROGRAMS

¢¢

‘When selecting a virtual tool,
think about its capacity to
provide the services required
for your audience. When you're
looking at a vendor, do they own
your data or doyou?

JEFF STREET
'VIA CONSULTING GROUP

AL @Y L

NRFQ) mpotiight provides an overview of key
Technalogy in Fatherhood Programs.

() WATCH THE WEBINAR
a

fotherhood gow/2020-virtual-tech-webinar =

For additional information see the NRFC Tip Sheet:

When Using Virtual Technology
fetherhood gow/ 2020/ intemet-socurity

i

SELECTING TECHNOLOGY

® How old is your computer system? If it's
more than 4 to 5 years old, it may be time to

upgrade.

How reliable is your Internet access? Do you
have enough bandwidth for streaming?

® How does your technology align with your
programmatic goals? Do you need to modify
your goals for virtual services?

How will you ensure confidentiality and
privacy for information shared during group
sessions?

1

Preparation is key. You've got to
prepare to engage these guys.

If your conte yresentation
isn't valuable t m, they're not
coming back.

PATRICK PATTERSON
NRFC/ICF

PREPARATION

KNOW YOUR AUDIENCE

. they have?
®  Can they download virtual platforms to
their phone?

*  Make zureyou -
technology you are uzing. Don't leam “on the
job! Practice video: or callz are ahways prudent.

*  Walk through any new v ith 2l
staff.

®  Test diferent platforms # necezzary.

. hat iz ther level with

@ Do they have free scces: to the platforms
you plan to uze?

MOVING FROM IN-PERSON TO VIRTUAL COMMUNICATION

1 Kyouslready bizhed sons with your chentz, the conversion to virtual iz not
a2 hard.

2 and
zolutions to their engagement.

3 M level: allow

4. Remind and dizcuz any
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The Field

astcew uporsis Fatharhaod Casrgazess Using Virtusl Tecknciogy In Frthashos Progeams In-

PRACTICE PROFESSIONALISM REGARDLESS OF YOUR LOCATION

hame. b e h ideo i ot dicturb

your call.
=  Put pets in a different room.

WORK AS ATEAM
A Don't try to do everything yourself.
Work with L - For evample, an Z
imilar itis ah d practice to desi team az a co-haost.
B. Team members can alsoc

© Help mori o anline “rocm’

@ Track allincomit — th T——

@ Stepinif you lase your Intermet connectian.

IF DADS DON'T HAVE RELIABLE ACCESS TO WI-FI OR VIDEQ

= Rmcord sore faudi i dlzcks
#  Share recordings and other materials via smad, website, Facshook, or other

If people aren't secure in the
environment, they're less likely to
participate at a high level”

JUSTIN BATT
DADDY SATURDAY

FACILITATING GROUP SESSIONS ON A VIRTUAL PLATFORM

. Keep your first sesions to an hour or 90 minutes. I you schedule longer sessions, buid in
bathmom and other bresks.

. Log in early. Be there for informal chat with anyone who's earty-the same 25 you would for
in-person mestings.
® You can loze people if you're late logging in.
. Find ways to keep particpants foaused and imvoived.
Use visual, on-screen icebreskers.
Call them by their name=.
Ak simple, open-ended questions.
Use brief case studies or scenarics. When presenting. you can ask "What would you
do in this situation?”
Be engaging and relevant.
Have fun.
. Imvite puest speakers, just = you would for in-person sessions.
- Prepare key takeaway points to emphasize.

It really doesn't matter how you're connected to
them; as long as you're en, them, they're

tay with you.”
o
KENNETH BRASWELL
NRFC/FATHERS INCORPORATED
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of Social Media

Data on usage of social media such as Facebook and
Twitter shows that 73% of adults and 90% of young

adults (ages 18-29) use social media

+ Use text messaging, apps, and social
networking tools to stay in touch with current,
future and alumni program participants.

* Use video, infographics and music to deliver
messages that resonate with fathers.
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of Social Media

« Use content that delivers quick and simple messages and pictures of
fathers with their children to grab attention.

- Tag your organization, tweet and post relevant fatherhood topics or
images to help build awareness of program services.

» Ask graduates and former participants to “Like” or share your posts
with friends to increase your organization’s name recognition.
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instagram @ofﬂClalfathel’hOOngV

Join our list-serve:


http://www.fatherhood.gov/
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www.fatherhood.gov/toolkit m A k

#DanceL keaDad

www.fatherhood.gov/webinars

Help @fatherhoodgov.info

Join our list-serve at www.fatherhood.qgov

Join V.C.C. at https//learning community.fatherhood.gov

Contact our toll-free helpline: 1 (877) 4DAD-411
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For me this workshop has been ...

Somethingl learned is ...

Something | learned from other participants is...

One thing I'll do differently as a result of this
workshop is ...




